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Analysis of rural consumers’ online purchasing behavior and
its influencing factors
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Abstract Based on the backdrop of online and offline integration in China’s retail channel, e-business enterprises is
taken as study object and Structural Equation Model as analytical method is used in this study to analyze 614 survey
data from remote rural Beijing. The important impact factor of rural consumers’ choice of online shopping. and test the
negative correlation between online and offline shopping are investigated. The results show that: In China’s rural retail
market, the offline shopping frequency of farmers has significant positive correlation with farmer’ s online shopping
attitude, but the two are not complete substitutive. Farmers’ attitude towards offline shopping and attitude towards
online shopping have direct negative and positice impact on farmers’ online shopping frequency, respectively. The
farmers’ attitude towards online shopping displays a greater impact on online shopping frequency than attitude towards
offline shopping.
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Fig. 2 Theoretical framework of structural equation model
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Table 1 Effective questionnaire statistics

X A 0] 5 H S AEAS LA
Region Valid questionnaires Proportion in total sample
K 2% X Daxing District 98 16.0%
F7 11 [X. Fangshan District 96 15.6%
B 3 X Changping District 102 16. 6%
M Z X Huairou District 104 16.9%
['13k 74 [X. Mentougou District 112 18.2%
%% =~ [X. Miyun District 102 16.6%
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Eig i A VERHIE 0 g 8% SR W 3K A B 4 b A P
Index Personality trait Online shopping attitude  Offline shopping attitude Land use
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Table 3 Goodness of fit

FRARZE 5 T 95 46 A T 56 45 1 38 PE A 1 I i ) e
Indicators category Test indicator Inspection result Adapter standard Adaptation judgement
o Wof 35 D 35 6 %k Y 358. 560 /N BT
Absolutely fitness P1{E 0. 000 P=>0.05 &
index RMSEA 0. 045 <0. 05 A
NFI 0.921 >0. 90 HAE
(8 3 T R 4 5 RFI 0.905 >0.90 AR
Value-added fitness TLI 0.936 >0.90 AR
index IF1 0.948 >0. 90 HAE
CFI 0. 947 >0.90 AR
¥ /df 2.823 <3 A
] 24 138 T 45 %
P 24 B B A PRATIO 0. 830 >0.5 A8
Simplicity fitness
] PNFI 0.764 >0.5 AR
index
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Estimation of standardized structural model coefficient
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Table 4 Estimation results of the structural equation model

i AL 2 3L P{H

Path Normalized coefficient P value
& s <A PR AE —0.131 0.01
Land use<—Personality traits
SEAR S B <A PR AE 0.168 0. 00
Offline shopping attitude<—Personality traits
P48 0 75 JBE <> P AR 0.535 0. 00
Online shopping attitude<—Personality traits
o W) 785 3 <— =t ) —0.187 0. 00
Online shopping attitude<—Land use
SRS <+ A 0.225 0.00
Offline shopping attitude<—Land use
SEARBI IR < SE RS 0.083 0.08
Offline shopping frequency<—Offline shopping attitude
SR B UK < P ) 755 —0.043 0.31
Offline shopping frequency<—Online shopping attitude
PO D AR <52 A s 8 —0. 143 0. 00
Online shopping frequency<-Offline shopping attitude
PO D A3 <— I8 W 25 8 0.475 0. 00
Online shopping frequency<—Online shopping attitude
PO B A3 R <— S AA AR 0.181 0. 00

Online shopping frequency<—Offline shopping frequency
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Table 5 The effect level of relevant impact factors on farmer online purchasing behavior
A WA 9 g 5 B S AR U S A IR
(SR
BN . + H ) Offline Online Offline
Personality
Effect ) Land use shopping shopping shopping
traits
attitude attitude frequency
BN 0. 000 0. 000 —0.143 0.475 0.181
Direct effect
TP 4280 17 0.243 —0.116 0.015 —0.008 0. 000
Indirect effect
LRGN 0.243 —0.116 —0.128 0. 467 0.181

Comprehensive effect
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