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Market situation and change in supplying of dried Chinese noodle
in Beijing supermarkets based on survey data

LIU Rui, XING Ya-nan, ZHANG Ying-quan, ZHANG Bo, LU Yang-yang, WANG Jie, WEI Yi-min”
(Institute of Agro-Products Processing Science and Technology/Key Laboratory of Agro-Products Processing of Ministry

of Agriculture, Chinese Academy of Agriculture Sciences, Beijing 100193, China)

Abstract A market survey was carried out on October,2012 with the aim to learn about the present situation and trend
of dried Chinese noodles market in Beijing. In order to investigate brands, varieties, packaging and price of dried Chinese
noodles sold in Beijing supermarkets, 108 medium or large-scale supermarkets in the urban district and suburban county
of Beijing were selected based on quota sampling and simple random sampling methods. The results showed that the
number of dried Chinese noodles brands increased to 94 comparing to the data of 2010, and national brands accounted
for a relatively large market share. The average price of dried noodles was ¥ 5.79/500 g,and 52.03% of dried noodles
price was in the range of ¥4 —6/500 g. Compared to 2010, the noodles price significantly grew up and the proportion of
high-end noodle products considerably increased. Ordinary noodles was still the most popular dried Chinese noodles,
followed by egg noodles, mixed grains or vegetables noodles. “Cylindrical paper package” was the main packaging
type of the dried noodles products; the proportion of boxed noodles increased significantly from 2010 to 2012. Those
targeted at children showed significantly higher price than other noodles, as well as the noodles with the better
package. The brand had slight effect on noodles price. However, some famous brands developed series products, and
the price showed wide variation. The number of dried Chinese noodles brands increased rapidly. Brand competition was
getting tougher at medium or high end markets. The variety and packaging had significant effects on noodles price.

Key words dried Chinese noodles; brand; variety; price; packaging; market survey; Beijing
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Fig. 1 Distribution of surveyed supermarkets in Beijing
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Table 1 Estimation of total number of dried Chinese noodles shelves in Beijing market
T £ TR A 2 UE AR SR RSN S I 28 8 T S A g e
= T 44 R

Layer Supermarket No. markets No. shelves No. shelves No. markets No. shelves
surveyed surveyed average total total
1 iK/R ) Wal-Mart 8 542 67.8 15 1017
2 F 948 Carrefour 8 629 78.6 18 1415
3 SRR Lotte 4 439 109. 8 7 769
4 ;¥ EAE Lotus 3 254 84.7 8 678
5 W Tesco 3 240 80.0 5 400
6 FX % Auchan 3 244 81.3 4 325
7 1E 4 3% Yokado 2 61 30.5 11 336
8 % Je Metro 1 19 19.0 3 57
9 ¥y Wumart 25 1237 49.5 129 6 386
10 5% Jingkelong 12 799 66. 6 77 5128
11 # T &% Chaoshifa 10 515 51.5 40 2 060
12 JeatfEH BHG 9 611 67.9 18 1222
13 JLJE MY North Star 2 56 28.0 3 84
14 K% B Tiankelong 2 160 80.0 32 2 560
15 T Huapu 2 66 33.0 20 660
16 SEAR BT Happiness 2 186 93.0 6 558
17 KHEF T Yonghui 1 116 116.0 18 2 088
18 51 Fabao 1 75 75.0 9 675
19 4831 J7 % Vanguard 1 79 79.0 20 1580
20 HAB BT Othes 9 493 54.8 107 5 864
&1t Total 108 550 33 860
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Table 2 Brands scoring as market coverage and shelf share of dried Chinese noodles in Beijing

WyEERy RRSAERS

HE# i L myEER/ % WHREEER/ % RS
Market coverage Shelf share
Rank Brand Market coverage Shelf share Total score
score score
1 [ 5E Bl + 4 4F Kemen 93.52 22.85 46.76 45.70 92. 46
2 FE K+ 5K Fengda 81.48 16. 88 40. 74 33.76 74.50
3 H K2 {5 Biomate 74.07 .97 37.04 9. 94 46. 98
4 4 g+ £ 5 Arawana 55.56 .16 27.78 10. 32 38.10
5 7% Xiangxue 46. 30 4.29 23.15 8.58 31.73
6 A BB Jinmailang 41.67 2.86 20. 84 5.72 26.56
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44 i myEER/ % EREEER/ % A VR AATRI I ATy
Rank Brand Market coverage  Shelf share et coverage - Shelfshare Lo
score score

7 A Boda 37. 96 2.31 18.98 4,62 23. 60

8 M Chunhui 33.33 2.71 16. 67 5.42 22.09

9 F g Juneng 35.19 1. 90 17. 60 3. 80 21. 40
10 JEJLE Saibeixue 34.26 1.89 17.13 3.78 20.91
11 B K1Y Savorily life 25. 00 3. 44 12.50 6.88 19. 38
12 Z U+ 46k = Jinshahe 25.93 2. 89 12.97 5.78 18.75
13 AR Jvefoo 33.33 0. 90 16.67 1. 80 18.47
14 M Prosperity 32.41 0. 96 16.21 1.92 18.13
15 ¥ Weidu 32.41 0. 88 16. 21 1.76 17.97
16 F WA} Maitiancun 22. 22 2.25 11.11 4.50 15. 61
17 RFZMH Hascend 25. 00 0.53 12.50 1.06 13.56
18 F 5 Juyuan 24,07 0.37 12.04 0. 74 12.78
19 4 il Jinjian 18.52 1.75 9.26 3.50 12.76
20 71 B Wanxing 22.22 0. 82 11.11 1.64 12.75

2.2 FmiiEsHmRMET BN 69.02% (% 3). WA BB , i # o #i
2.2.1 HhksH IR A WA AE . HEm A EEENE 4~6

b 50l X 9 A T T A S 3 M % R 5. 81
JG/500 g, 2B MR 1. 99 ~74. 0 J6/500 g, 28 7 R4

JG/500 g IR X TE] . &5 52.03% ;6 J5/500 g DL I
A4 TR A0 AR X R 88 ) (6. 0~74. 0 J6/500 g)

£3 AEEESFRANMESH

Table 3 Product price distribution of dried Chinese noodles in Beijing market
giit i A dIEN giit i HfH
Statistics Value Statistics Value
BeA R Sample 6 857 brUE2 SD 4,01
P/ (O8/500 g) Mean 5.81 A SRR/ % CV 69. 02
A5 0E / (J6/500 g) Range 1.99~74.00 1B Skewness 6.07
)7 2% Variance 16.08 I F Kurtosis 60. 62

XA AR Al A A AR T S 1 R HE T
ST 5 AR LR U A A5 R R T
FEAE PR R R M A% X ] (4 ~ 5 JT/500 g), b
29.15% s I Es RS (5~6 J5/500 @) (5 22. 88 % ; &5 kY
(=6 J6/500 @) W £, i 24. 6520 I B4 (<3 Ji/
500 @M AN 5 5. 2490 (R 4), X —45 R %
BT B ot b R R T R R, PR X (R

F1 T PR 22 A0 8 RS T 4 65 00 14 i L 5 3
HRRS TR B4 T 37 5 A O A R T (6. 00
JC/500 @) Bt MR L oA 60 A>Tl R ER o R Y
7 it U ORI A T R s i
2010 AFAb 5t H T 37 P F 45 2R R L b st b X
WA A T ISP F A% O 4. 00 J6/500 g5 BT
Fehh EE L PAE 3~5 J0/500 g B9 M K XA,
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Table 4 Distribution of price grades of dried Chinese noodles

VIR RN Mg X [H] / (J5/500 @) IR FEAS LA/ %% AN B A LA/ 6

Price level Price Frequency Percentage No. brands Percentage
{E#4 Low price <3.00 359 5.24 32 34. 00
KA Mid-low price =3.00~4.00 1 240 18.08 50 53.19
A4 Medium price =4.00~5.00 1999 29.15 62 65. 96
R4 Mid-high price =5.00~6. 00 1569 22.88 45 47,87
=4 High price =6.00 1690 24.65 60 63. 83
41t Total 6 857 100. 00 94 100. 00

2.2.2 ETIHHEG M AT MG 5 AT AE 5T DR HE 7 i 2 A A S

R A RE U A B S b o 2 2 B 7 YR A L
U X CTLER D) FEEAS L 50 X (14 X2 B Y 4
T a0 A% . IR R R o 5 R
JZ 5 303 5 O 1) [ B R 2 i B T . B8 IR R
Wy FORAR L N SEE AL BRI AR R ED R AR | A 18
Je ARG 5 2) RN R A 3 BIURE T L f 4 L mU AR
Bk BHG M W36 AR 7 52 KO T 5 3) dE at
FEARPRESBE N GBI A EERE
I 5 40 FE At O v 0RO A LR T b G SR AR
R S T AR L 2 R L 455 5) BHG
R aldE T

EAFK ] F MR v = D Wiys = 6.01 JC /

h=1

500 g, BIFE N 95U M EF XN vy ~
LS Wasi 45 DT A= Wo)sf = [6.0141.96 %
7 h=1 no =

/0.0 2367 LHP[5.71,6.31],

FRPE 2 6 A 12 A~ A6 b XA 4 18 7= & SF 244
f& 5 B AT XL B R 5. 79 J8/500 g, B AR E R
952 [ E A5 X (8] A [5. 56, 6. 02, b5t X Y ™ &
Mk e Tl at DAY H R 15 B B X R R B i
THT 7 i A AR

£S5 kRWREBRTBNEMGT

Table 5 Price estimation of dried Chinese noodles in downtown Beijing

2 2L T A JEH FEA A H FEAS b 1 22
h Implication N, W, n, yi/(JG/500 g) Sh

1 [ FR K TH Large international markets 54 0.169 28 5.61 0.68

2 [¥ ]y K& Large domestic markets 88 0.275 22 5.79 0.73

3 b 513 44 Famous markets in Beijing 99 0.309 18 5.51 0.62

4 H Al Others 74 0.231 7 5. 87 1.23

5 At s AR IS i T BHG boutique markets 5 0.016 2 25. 48 7.13

41t Total 320 1. 00 77
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Table 6 Price estimation of dried Chinese noodles in Beijing city

= =388 LRI PE i JE L A FEARRME  FEARRERE
h Implication N, w, n, v,/ (J6/500 g) Sh

1 [E R K A#E T Large international markets 71 0.129 32 5.61 0. 65

2 E P KB Large domestic markets 180 0.327 34 5.87 0.70

3 b 5T # 4 Famous markets in Beijing 149 0.271 24 5.58 0.62

4 HAth Others 145 0. 264 16 5.34 1. 26

5 Jb s AR BRE A T BHG boutique markets 5 0. 009 2 25.48 7.13

£ 1T Total 550 1. 000 108

2.3 HEFRWMERENEHH

H A BC AL FD H AR TE 2 AHE B i TR 43R
525, B G HR  A AR B SRR L R
FEI . A3 HT 25 S o G T 3 10 4 v P 2 DA 3 o 1
A R Ik 6370 5 FLUCh 2 MR SR 2 T A B
1743 A7 15, 5500 14. 176 s kM 2edie > A 0. 9%,

R 7 PR A S M A 12 S R B
L 20 Y0 5 Hovn, % 5 T AN 2% RS 8% S 2 TE 1 M
M ASRAR K AR S R B I8 6000 ey . 22T R
WY, LB S HE T 09 M6 S5 e s U B S HE T, XY
REHE T M A% SR AR 5 2% S T 22 (8] 1) A A 22 3k 3]
W ik 2 K SF-(P<<0. 01)
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Table 7 Price distribution of different types of dried Chinese noodles
EERTIRE IS NS SE(E] 722 55 R Y

Variety Mean Range Cv
3 H: 5.1443.10 D 1.99~74,00 60. 31
Ordinary noodles
X HE R TH 4.68+1.38 E 2.00~12. 82 29. 49
Egg noodles
MBSk 5.6943.32 C 1.99~74. 00 58.35
Mixed grains or vegetables noodles
JLz 3k 13.88+6.20 A 3.60~41.43 44, 67
Noodles targeted at children
B2 9.55+2.18 B 5.32~13.07 22.83

Noodles with seasoning bags

FARKE FHERR P<0.01 K FLZEFRE. TERM.

Notes: Different letters within columns are significantly different at P<Z0. 01 level. The same as below.

2.4 HHEHFRBREENESH

Wi E s 4 M, 4 0 o B
T ACAELE " IR RS N IR ” R A N &
Ea A M o 2 E SR R A N ¥ T EY TR = N
FLAEH B, B R AN R FE M RIE A,
56. 46 %0 ; HK A MR AS S N IR, 1923, 67 %05
R E 6.13% ., 5 2010 4EM A LR A L
G e T Y A5 B e 4

AN TR 2 HE THT A9 A0 A 43 A L3R 8 14 P BT X
FETH A M A% AR S RO B B 2000 Horp A ke
A IR AR, N B A TR R T M A R R R
Bl R (74.87%) , HETH M A AR Iy " fr ke
SRS N S/ NSRS R N B A TR >
RS N ke > B AT AR AL e 7 s B 1 1 AR
e ME N 14, 32 J6/500 g 5 20 Mr & AN [F 4
e HETH 22 1] (A0 A 2 573k B b 2 KOF (P<<0. 0D,
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Table 8 Price distribution of dried Chinese noodles with different packaging

[ZESIZF:N A AR A5 R Y

Packaging style Mean Range Ccv
[57] fa 406 40, 3 4.76+1.10 D 1.99~21.71 23. 46
Cylindrical paper package
SRR, N Ry HRE 5.21£2.81 C 1.99~74.00 54.05
Plastic bags,bulk inside
SRL AR, A A TR 7.654+5.73 B 2.78~74.00 74,87
Plastic bags,containing bundles
ERMMERENEG N E 14.3247.09 A 2.81~39.00 49. 49

Box package

2.5 HEHEMERTRNE
2.5.1 ARENAARE @ SEM A

AN TR] A A DX () 1) = 2 4 T R L7 it A 45 X
(T A U= o Vs SN = TR (X (A = L A=
BRI 4 A HAk DX TE]) P 3 o5 A A e I B G LR AR
R R FR GRS X (] (3~5 J6/500 @), Ho 4] B 2
A AR . R R e T HE TR R B A Y 3 X
(] P o A0 v B B A I A v R X ) (5~ 6 I8/
500 @) H A 5 He il ik 60 % . 2RI H SR <4

T 07 R TR APORS R AT R 0 A R R X
NENZI A o B e R I A A <74
JL/500 g HYJE“PEE s HK W R . 4~5 JL/500 g 1Y
EFEA R T 5 J0/500 g 1 24 AR 2R 51 s XU
R, RS SH T 3220 O TR TR AR
W a4 AR50 H A RSN M . T 6 0/
500 g 7 IR AR AR AR XA AR
P T 2 T R S R AN A e R XA o AT 4K
e B L

RO RN X E G E 4 bR BT & L)

Table 9 Percentage of major dried Chinese noodles brands in different price ranges

A AR R R o
(<C3.0J6/500 @) (=3.0~4.0J5/500 g) (=4.0~5.0J5/500 g) (=5.0~6.0J6/500 g) (=6.07J6/500 g
Low price Mid-low price Medium price Mid-high price High price

i L L/ % Eh /% Ehg /% L/ % et/ %
Brand Percentage Brand Percentage Brand Percentage Brand Percentage Brand Percentage
J5 17.1 F K 27.3 F K 27.3 I e 1 60.0 HiRE 13.4
Fangying Fengda Fengda Kemen Biomate
& 14.6 A F 1R 15.0 9 e 17.6 F K 9.6 W e 9 9.2
Arawana Jinmailang Kemen Fengda Kemen
ESHN 11.0 &t 7.9 5 6.3 w5 4.9 FEILE 8.8
Fengda Arawana Xiangxue Xiangxue Sabeixue
437 Bl 10.1 FL 6.9 & et 5.8 AR 3.5 Jof KA 7.6
Jinmailang Xiangxue Arawana Biomate Chudama
A 8.7 ERUAT| 4.2 TR 5.3 & et 3.0 [LEN 7.2
Gufu Jinshahe Biomate Arawana Boda
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mild outlier lies more than 1.5 times the box length and
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from either end of the box, respectively.
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