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An empirical research on factors affecting consumers’ searching
behavior for external information on Genetically Modified Food
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Abstract Searching behavior of the consumers on external information about Genetically Modified Food (GMF) can
effectively reduce the information asymmetry of the GMF market, protect the consumers informed consent and choice.
Through the investigation of the searching behavior of consumers on GMF information in Wuhan City, SPSS17.0 was used
to empirically analyze the survey data,and factors that influence GMF external information search behavior of consumers
were explored. It was concluded: the intention for consumers in Wuhan City to look for external information on GMF was
low when they purchasing GMF, and the most important information were the store credit. Furthermore, the primary
source obtaining GMF relevant information was the media. The amount of GMF product knowledge, the height of security

risk perception degree and involvement degree on GMF positively influenced the external information search behavior of

them,and all the effects were positive.
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Fig. 1 Influence factor model of GMF external information search behavior of consumers
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Table 3 Regression result of GMF product knowledge. GMF security risk perception, GMF product feature and
GMF entanglement extent on consumer external information search behavior
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