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Pogtive research on irfluencing factors of China’ s
agricultural products exportation

Zhao Yifu, Qiao Zhong, Tian Zhihong
(College of Economics and Management , China Agricutural University , Beijing 100083, China)

Abstract According to the characters of China’ s agricultural products trade in recent ten years, the constant market-
share model was used to analyze the irfluencing factors of China’ s agricultural products exportation. As showed in the
conclusion, the increasing of China’ s agricultural products export mainly results from the enlargement o international
import markets, to the contrary, the change o agricultural products competitiveness and markets distribution lags the
increasing in the period. Meanwhile, on the important target market such as Japan, agricultural products competitive-
ness greatly and positively affects China’ s export scale. It is apparent that the research can be animportant and objec-
tive reference of enacting policy of how to improve China’ s agricultural products export.
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Table 1 Agricultura product import quantity of every country and China s market share in the two
periods of 1992 —1994 and 2002 —2003 repectivey

1 (1992 —1994) 2 (2002 —2003) 2
/ / / / / /
/ % % /
331.3 30.3 9.1 487.9 47.9 9.8 44.6 3.3
76.4 8.0 10.5 111. 2 21.9 19.7 11.6 10.3
67.8 22.0 32.4 97.1 18.6 19.2 31.5 -12.9
49.2 2.8 5.7 44.3 2.2 5.0 2.5 -0.3
30.5 2.7 8.9 40. 4 5.8 14. 4 3.6 2.2
359. 4 6.2 1.7 625.5 14.8 2.4 10.8 4.0
88.6 0.8 0.9 150.7 1.9 1.3 1.4 0.5
65.0 0.1 0.2 120. 8 0.5 0.4 0.2 0.3
37.2 0.1 0.3 38.2 0.3 0.8 0.1 0.2
24.2 0.4 1.7 40.8 1.4 3.4 0.7 0.7
8.4 0.1 1.2 14.9 0.2 1.3 0.2 0
426.3 3.9 0.9 446.3 5.4 1.2 4.1 1.3
159. 1 1.3 0.8 345.8 2.2 0.6 2.8 -0.6
93.4 1.3 1.4 316. 6 1.2 0.4 4.4 -3.2
197. 4 2.8 1.4 231.3 3.3 1.4 3.3 0
83.4 2.0 2.4 281. 3 2.3 0.8 6.7 - 4.4
660. 4 39.9 6.0 1575.6 66. 2 4.2 95.2 -29.0
2758.1 124.7 4.5 5125.1 196.1 3.8 231.7 - 35.6
COMTRADE : 2
= 1 x 2 : = 2 -2
1 1992 1993 1994 3 , 2 2002 2003
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Table 3 Japan’ stotal import of agricultura products and China’ s market share in Jgpan market
1 2 2
/ /
/ ! % / ! %
1.0 0.1 8.0 1.8 0 1.1 0.1 -0.1
72.8 2.2 3.0 82.2 7.2 8.8 2.5 4.8
6.6 0 0 8.4 0.1 0.8 0 0.1
130.7 7.1 5.4 107.8 10.7 9.9 5.9 4.8
52.9 4.2 7.9 47.2 2.9 6.1 3.7 -0.9
55.9 9.2 16. 4 59.9 16.5 27.6 9.8 6.7
10.1 0.7 7.2 15.9 1.4 8.6 1.1 0.2
12.2 0.9 7.3 22.3 1.9 8.4 1.6 0.3
13.3 0.2 1.3 19.8 0.3 1.5 0.3 0
3.1 0 1.0 1.8 0.1 3.3 0 0
14.7 1.3 8.7 22.1 1.1 5.0 1.9 -0.8
8.9 1.5 16. 6 4.5 0.4 8.4 0.7 -0.4
10.1 1.8 18.2 13.7 2.2 16. 2 2.5 -0.3
2.4 0.1 5.8 4.9 0 0.8 0.3 -0.2
30.7 1.1 3.6 53.4 3.1 5.8 1.9 1.2
425. 4 30.4 7.1 465. 7 47.9 10. 3 33.2 14.7
COMTRADE
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