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Strategic Formulating Behavior: Typesand Influential Forces
LiYugang BaiRenpu

(Rural Development Institute, CAU)
Abstract A ccording to the number of participants, the reasonable degree of behavior, the
separable situation betw een the processof strategic formulation and mplenentation and the
controllable and orderly extent of strategy-forming process, the strategic formulating
behavior is divided into different types The main forces that influence the strategic
formulating behavior are discussed
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