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Corporate social responsibility ;advertising
investment and enterprise value:
Agricultural listed companies as samples

LI Qian-jie, YIN Shi
(Accounting Institute, Heilongjiang Bayi Agricultural University, Daging 163319, China)

Abstract Based on the data from 2011 to 2013 of listed companies in Shanghai Stock Exchange and Shenzhen Stock
Exchange,we use the method of combining OLS regression and fixed effects model to discuss the relationship among the
corporate social responsibility , advertising investment, and the valuation of enterprises. The results show that advertising
investment of agricultural enterprises has a positive and significant influence on corporate social responsibility;
advertising plays an important role in fulfilling social responsibility and improving corporate value of agricultural
enterprises; social responsibility activities can promote enterprise value, but lower advertising spending would weak this
effect; agricultural corporate social responsibility is not a signal of product quality. Therefore, for the promotion of their
business,agricultural enterprises should increase affordable advertising, propagandize corporate responsibility positively
when announcing social responsibility activities. These will gradually shape the enterprise reputation, and improve
enterprise value.
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Table 1 Variable definition
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Variable declaration
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Table 2 Descriptive statistics of main variables
A7 i ¥iE Tl W /IME VNI ¥ 22
Variable Mean Median Minimum Maximum Differences of mean value

Ml TQ 2.052 1.468 0. 643 69.175 32,133
B T34 CSR, 0.113 0. 082 0. 002 8.310 19. 935"
H 23 AL CSR, 0.755 0. 800 0.027 1.515 189. 890
55 SR A& i 4E CSR;, 0. 008 0.001 —2.335 4.561 3.015"
A1 77 4E: CSR, 0.774 0. 730 0. 000 19. 775 44,123
B 34T CSRs 0.072 0.051 —0.125 2.575 26,916
B H TAE CSRs 0.078 0. 039 0. 000 2.821 23,063
Ak FEE S 22.292 22.217 16. 702 27.955 732. 806"
TR ADI 0.057 0.032 0. 000 0.760 31.021™
WF & 3 BF RDI 0.023 0. 000 0. 000 0.194 8.915"

T oxex Lo L FORPATE 100,520,100 KF B3, TR,

Note; #*% , *x , % indicate significance of the coefficient at the 1%,5% ,and 10% levels. The following table is the same.
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Table 3 Panel regressions of Tobin’s q and CSR involvement of absent the FEM model
AR B THRAE W HE T EEEAR RN HE R B BT B 53 4T B
Variable CSR, CSR, CSR; CSR, CSR; CSR;
H ¥ Constant 0.474"" 1.152™ 0.091 * 0.763"" 0.027 —0.283™"
(4.602) (18.088) (1.661) (3.427) (0.503) (—5.608)
MM E TQ 0.021* —0.008"" 0. 004" 0. 074" 0. 004" 0. 002"
(8.380) (—5.429) (2.921) (6.003) (3.11D) (2.000)
25 fF CSR 0.365"" 0.302"" 0.296"" 0.348" 0.324"" 0.288""
(6.358) (7.683) (3.684) (6.463) (2.347) (2.361)
A FLAEL S —0.019™ —0.014™ —0.004" —0.002™" 0.001™ 0.015™"
(—4.137) (—5.102) (—1.717) (—5.176) (6.536) (6.909)
IR B ADI —0.415™ —1.288"™ —0.228"" —6.833™ —0.156"™ —0.756"
(—4.682) (—23.518) (—4.849) (—35.683) (—3.420) (—17.397)
W & 38 BF RDI 0.199 " 0.003 " —0. 087" —1.005™ —0.329™ —0.099 "
(2.425) (3.009) (—5.349) (—3.995) (—3.369) (—5.432)
Alb A & TAT X T 45 5k B 0. 366" 0.103" 0.154™ 4.630" 0.270" 0.576"
CSR X ADI (1.592) (1.193) (1. 830) (1. 288) (1. 340) (1.563)
1k 1 N
AR Y N
[ 5B RO A T F-effects N N N N N N
WY R Adjust R? 0.318 0. 346 0.378 0.348 0.307 0.337
N R R ARG &R/ Fom BIE X HE S fd . TRR.
Note: N absent the FEM model,~/ control of regression. The following table is the same.
x4 SINFEMEEBMAUMESEIHESEEEEREIIETE
Table 4 Panel regressions of Tobin’s q and CSR involvement of the FEM model
AR i 5T 5T HWETUE  SRBRTUE  BEN R AT HUR 3T R H AT
Variable CSR, CSR, CSR; CSR, CSR; CSRs
# ¥ Constant 0.637"" 1.564™ 0.206" 0.976 " 0.040 3 —0.419 ™
(4.793) (18.972) (1.93D) (3.861) (0.673) (—6.037)
Sl TQ 0.036"" —0.016"" 0.021™" 1. 94 0.013™ 0.011*
(8.679) (—5.861) (3.467) (0.019) (3.640) (2.537)
At 43T CSR —0.06 —0.02 —0.04 —0.10" —0.08" —0.07
(1.061) (0. 635) (0.796) (1.501) (1.313) (1.093)
AR S —0.025™ —0.022" —0.011°" —0.019™ 0.026" 0.024 ™
(—4.834) (—5.639) (—2.034) (—3.23D) (2.568) (6.994)
IR ADI —0. 205 —1.006 —0.139 —6.067 —0.098 —0. 359
(—0.352) (—0.453) (—0.164) (—0.576) (—0.068) (—0.349)
Bk i 5 RDI 0. 003 0. 000 —0.010 —0. 359 —0.106 —0. 020
(0. 309) (0.006) (—0.23D) (—0.682) (—0.976) (—0.134)
Al #E S TRAT X A R 0.537"" 0.308"" 0.286™" 4,967 0.357" 0.689""
CSR X ADI (8.943) (4.103) (6.908) (51. 834) (12.867) (28.267)
b T J
AR R Y N
[ E RN AR F-effects Y Y Y Y Y Y
P R Adjust R 0.724 0.731 0.734 0.705 0.735 0.783

T Y RN 51 FERE A, TR,

Note:Y into the FEM model.
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Table 5 Regression analysis of corporate social responsibility and advertising
AR [Fl T8 (8) The regression model(8) [ IHAE#I (9) The regression model(9)

Variable 4 Coefficient T A Coefficient T
# %L Constant 0.196 10. 023 —0.064" —4. 697
R ADI —1.080" 1.980 — —
A1) 45 5R JE TADI — — —1.230 0. 960
W4 38 B RDI 0.115 1. 388 0.082 0.521
Al M S —0.002" —2.250 —0.012™ —4.571
Al A 22 ST XATAE) T 538 B2 CSR X TADI — — 1.473 » 1. 675
il At 2 BT X 5 CSR X ADI 0.413™ 5. 675 — —
il 1 NG
Al 4R Y J
] 52 B AR Y F-effects Y Y
PN R Adjust R 0. 858 0. 882
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